
Poster

Done shortly after the
September 11 disaster, the
text and the typography
reflect the confused emotion
of the time. At the end, near
the bottom of the poster,
however, the sentiments
finally get resolved.

One of the few pieces we’ve
done without the client’s
name on it. They wanted it
strictly noncommercial.



Newsletters

Affordable for you, useful to
your audience, effective for
practically everyone.

It’s especially satisfying when
other artists choose us for this
type of promotion!

Springwater
  Fiber
     Workshop NEWS
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Visiting Artists Hold Spotlight in 2005

As part of its continuing Visiting Artist Series, Springwater will host six—
that's right, six—internationally known visiting artists during the first
half of 2005. These artists will present workshops in weaving, surface

design, braiding, and knitting techniques, many with a decidedly Asian focus.
In January, Hillary Steele starts the
year with a lecture entitled, A Cloth of
Many Cultures: Ikat, Shibori &
Batik, followed by a 2-day workshop
on ikat, dyeing and weaving. Hillary
began bringing her knowledge of shi-
bori, ikat and batik techniques to
Springwater in 1995. She studied tex-
tile design at SUNY, Buffalo, fine arts
and studio arts at the Univ. of
Pittsburgh, and shibori at Arrowmont,
in North Carolina

The Asian focus intensifies in
March, when Springwater welcomes
John Marshall (johnmarshall.to) for a
series of workshops on Japanese sten-
ciled warp (egatagasuri), Japanese
paste resist (katazome), and an Indigo
dyeing workshop. A lecture entitled
Pageantry of Japanese Textiles
accompanies this series as well as a
trunk show and sale of his collection
of Japanese textiles and some of his
own work. John Marshall’s publica-
tions include Make Your Own

Japanese Clothes: Patterns and Ideas
for Modern Wear, as well as numerous
articles for Threads and FiberArts. He
has produced a video entitled
Japanese Textile Dyeing: Introduction
to Paste-Resist Techniques.

Karen Selk, of Treenway Silks
(treenwaysilks.com), brings a colorful
workshop entitled Silken Kaleidoscopes
to finish March’s busy month.

You will get “all tied up” in April
when Rodrick Owen visits Springwater
with his workshop, Maru Dai and
Takadai. Rodrick’s books Braids: 250
Patterns from Japan and Making
Kumihimo, Japanese Interlaced Braids
are best sellers on kumihimo techniques. 

May is for knitters when Anna
Zilboorg comes to Springwater with a
workshop entitled Twisted Travelling
Stitches. In this workshop, partici-
pants will create high relief patterns
that resemble woodcarvings. Anna is
legendary in the knitting world, and
author of many favorite books such as

Knitting for Anarchists, 45 Fine and
Fanciful Hats, and Simply Socks.

The first half of 2005 ends on a high
note when Heather Winslow comes in
June with her weaving workshop enti-
tled Three Over One, One Over Three
= Twill Magic. This may sound like a
basic class but by using color and dif-
ferent fibers in twills Heather has been
able to achieve fabrics that look very
complicated. Heather is a faculty mem-
ber of the Fine Line Creative Arts
Center in St. Charles, Ill., and author of
More on Moorman: Theo Moorman
Inlay Adapted to Clothing. 

With all of this plus Art League
classes and our excellent in-

house teaching schedule, Springwater
is the place to be for 2005. Register
early, as all of these classes are sure to
fill fast! For detailed class descrip-
tions and how to register, see the class
schedule on the following pages of
this newsletter.

A Cloth of Many Cultures: Ikat, Shibori & Batik Hillary Steele Sunday, 1/9/2005
Egatagasuri: Japanese Stenciled Warps John Marshall Monday, 3/14/05 – 3/17/05
Ikat Dyeing and Weaving Hillary Steele Sunday and Monday, 1/16/05 – 1/17/05
Indigo Dyeing Workshop John Marshall Sunday and Monday, 3/20/05 – 3/21/05
Japanese Braiding on the Marudai and Takadai Rodrick Owen Fri, Sat, and Sun, 4/1/05 – 4/3/05
Katazome: Japanese Paste Resist John Marshall Friday and Saturday, 3/18/05 – 3/19/05
Pagentry of Japanese Textiles Through the Ages John Marshall Thursday, 3/17/05
Silken Kaleidoscopes Karen Selk Tues, Wed, and Thur, 3/22/05 – 3/24/05
Three Over One, One Over Three = Twill Magic Heather Winslow Sat, Sun, and Mon, 6/4/05 – 6/6/05
Twisted Travelling Stitches Anna Zilboorg Sunday, 5/22/05
Unravelling the Secrets of Silk Renate Maile-Moskowitz Sunday, 3/13/05

Springwater Supporter,I am glad there is a scheduled newsletter soon after my arrival at

Springwater so that I can take this opportunity to introduce myself

to the community. My name is Ginny Frank but you may also see my

signature as Regina Frank ( a name I use only to sign of cial docu-

ments). I have a BS in Clothing & Textile Design from Carnegie

Mellon and a MS in Non-pro t Management from the University of

Maryland. 
I have been a knitter for 50 years (I was a child knitter), and was

formerly the Administrative Director of the community music school

of Johns Hopkins University (Peabody). I was one of the originators

of Capital Crocheters & Knitters (the group that sponsors the DC

Knit-Out), and have been president of Creative Knitters Guild of

Potomac, MD. In preparation for the rst Knit-Out, I completed the

Craft Yarn Council of America s Knitter s Instruction program, so I

can moonlight as a Knit Doctor/Teacher. I love yarn, color, texture,

and basically anything having to do with textiles. So what could be

better than to be surrounded by gorgeous yarn, looms, books? 

While I have been a member of Springwater for a number of years, 

I never really appreciated what a special community exists here. 

I have admired, and shopped in, the store. I had thought about

becoming more involved, but other seemingly more pressing things

always seemed to get in the way. Now I am lucky enough to have an

of cial  reason to hang out here. While I am concentrating right

now on learning the business  part of the organization, I am also

getting to know the marvelous and talented staff, teachers, volun-

teers, and members who make up this unique community.

As we look forward to the new year, there are many exciting events

planned. I am personally looking forward to meeting as many of you

as possible. I am currently talking to as many people as possible

to nd new ways of including more volunteers in our events, in cre-

ating more of a sense of community, and in developing more ways we

can all learn from each other. So, please, let me hear from you. I

am so very pleased to be here.
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Springwater Fiber Workshop News

Supply Store Hours:  Sunday noon – 5 • Monday – Saturday 10 – 5 • Thursday open unt i l  8

From the Director
Calling all volunteers,

new and old: Springwater is

expanding our volunteer program.

As we grow bigger and have

become better known. we’re find-

ing more opportunities to expand

the good fiber word throughout

the local communities. We need

YOUR help to do this. Expansion

also means there is more work to

do around the shop.  In other

words, if you’re comfortable

going out into the community or

schools to demonstrate and facili-

tate classes in any of the fiber arts,

we need YOU. If you’d rather help

out in the store or set up booths at

some of our functions, such as

Maryland Sheep and Wool

Festival, we need YOU too! Other

skills we’re looking for are grant

and proposal writing…
In exchange, to show our thanks

to you, we’re offering an addi-

tional 10% off on a one-time pur-

chase for completion of 4 hours

volunteer service. We are also

hosting a pre-Super Bowl Sale

event the night before its open to

the public for volunteers.

Those of you who are on our cur-

rent membership list can expect to

receive a letter in the mail with

more details. If you’re not current-

ly a member and want to be a part

of the Springwater Fiber commu-

nity, stop by the shop and ask for

the "volunteer notebook" that we

keep near the checkout counter.

Include your name, phone num-

ber, email and regular address and

what you’d be interested in help-

ing with. You can also email

Margaret Woods our Volunteer

Coordinator at Grit56@aol.com

Make sure to put volunteer in the

subject area.

4653 Duke Street
Alexandria, VA 22304

703.823.5954
www.gallerypetalouth.com

Hours: Monday-Fr iday 10-6:30 •  Thursday 10-8 •  Saturday 10-6 •  Sunday 12-5

Dear Gallery Patron,
Welcome to the spring season at Gallery Petalouth. 
We bring you creative design ideas, superior quality 
and outstanding value. Stop by and see our selection 
of monthly wood moulding specials.

ARTIST EVENING!
On May 7th, come and meet the artist Lucien 
Grondret. You may recall his beautiful seascapes at 

our recent exhibit of 
French oil paintings. 
This is a wonderful 
opportunity to ask 
questions about his 
work. The winner of 
many prestigious 
painting awards, he 
i s  l i s t ed  in  the  
celebrated Benezit 

C a t a l o g  a n d  b e l o n g s  t o  t h e  S a l o n  d e s  
Art is tes  Français .  

Mr. Gondret will be signing a newly published book 
of his artwork.  Copies of his book will be available 
at the Gallery for purchase during his visit.

LIVING WITH HISTORY!
On May 14th, Gallery Petalouth will begin an exhibit of 
photographic images from the New York Times 
Collection. The New York Times archives has over 7 
million images. From this number we will feature 
photographs documenting people, places and events that 
helped forge our nation. You will see images from the  
Civil War, to the Harlem Renaissance, to the aftermath 
of 9/11. Copies of all the exhibit photos, as well as those 
in the catalog may be 
purchased. Prices are 
determined by the size 
of the print.

 

OTHER NEWS!
Contemporary American 
f o l k  a r t i s t ,  S i s s y  
Cutchen, continues to 
delight the metropolitan 
area with her whimsical 
artwork. Her creations 
are available year round 
at the gallery, with a full 
exhibit planned for next 
October. You can also see her work at Saveur 
Restaurant in Washington, DC starting June 6th.

Look for your invitation to the above-mentioned events.

CHECK US OUT!
Gallery Petalouth acquires new artwork and 
decorative accessories on a 
regular basis. Stop by to see 
what's new for spring. 

Please visit our website at 
www.gallerypetalouth.com to 
see some of what is new at 
the gallery.

We look forward to seeing you 
at these upcoming events.

Sincerely,
Elaine C. Ligelis
Director

We are sorry to report 
the passing of artist Lee 
White. His work was 
first shown at 
Gallery Petalouth 
over 10 years ago, as 
one of our “emerging 
artists.” The art 
community mourns 
this loss.
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Spring Issue
April 2004

FOXCHASE   4653 DUKE STREET    ALEXANDRIA    VIRGINIA    22304

Please join us for both of these events.

May 7 – Book signing and conversation with 

French artist, Lucien Gondret.

May 14-31 – First exhibit in the area of

NewYork Times Collection of archived

photographs.

 

You’re Invited!

Vases! Glassware! Photo Frames! More!

Added Bonus!

Bring in this coupon and receive a 10% discount 

on any framed artwork on display. Exhibition pieces excluded.

    20% off 
Decorative Accessories

Offer valid through May 31, 2004.
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Capabilities
Brochure

Unlike the recent past, lawyers 
can now promote themselves.

The piece had better be
businesslike; but that doesn’t 
mean it can’t be attractive.



TMA JOURNAL
Visual Essay

These people hire a different
artist for every issue. This,
one of two issues on which
we’ve worked, has a theme of
international currency
management, with major
articles on in-house banking
and on taking advantage of
financial exchange rates.

TMA JOURNAL
January 2000

Identifying the 
Critical Components 

of an Effective
International Treasury

Management System

Identifying the 
Critical Components 

of an Effective
International Treasury

Management System



Writing

We didn’t design any of these
book covers, but Fil is the
principle author of most of
them and a major contributor
to the rest.

The text on the Post-9/11
Poster and the Calendar are also
ours, as are major contributions
to the copy in other pieces.

Basic literacy leads to design
that reinforces, and sometimes
clarifies the text, instead of just
decorating or, worse still,
competing with the message.



Calendar

A large piece, done to
promote the client’s new
larger-format printing
capability.

The anecdotes are intended to
provoke enough curiosity that
people will keep the piece and,
hopefully, display it. Who
knew that John Hanson was
the first US president or that
television has been around for
over 125 years!

Who was the
first president 
of the United
States?

John Hanson, elected under
the Articles of Confederation. George
Washington, who had voted for Hanson, sent
Hanson a letter of congratulations.
Washington himself would eventually also
become president, the first elected under
the Constitution.

When was the first
practical computer
built?

Herman Hollerith, a US scientist, built one
for the US Census Bureau in 1884. Counting

the 1880
Census had
taken years. It
was estimated
that the 1890
Census would
take more than
ten years to

tally, meaning that before the full results
would be available it would be time for a
new Census! Hollerith’s computer cut the
actual time to a few months.

When was the first
TV transmission?

1884, by Paul Nipkow five years before the
first radio transmission, using cable
instead of electromagnetic signals. An
observer at the time said the technology
might someday be good enough for very
simple images such as a closeup of a
singer, but never for a complex scene such
as a field full of football players.

When was the first
home video disk 
player sold?

In 1934, by Major Radiovision. The only
available disk had a simple test image, making
very dull television.
Since it often
took an hour to
tune the early TV
receivers, and
since the total day’s broadcast might be only
a half-hour, people used the disk to tweak
their TVs before the broadcast. An earlier
attempt,  Phonovision in 1927, successfully
recorded video, but at an unsaleable quality.

What was the original
use of gunpowder?

Arthritis cure. The
Chinese pharmacists who
made this remedy often
had accidents. Military
planners eventually 
realized the benefit of
inflicting similar accidents
on their enemies.

Who built the first
practical printing
press?

Sejong the Great, King of Korea. The
Chinese had rejected the idea because
setting type from a 5,000
character set was
impractical. Sejong solved
that problem by designing a
small, perfectly phonetic
alphabet that anyone who
could talk could learn to read in a few hours
(still used by modern Koreans). He also
recalled all cash, redesigned the national
mint into a metal type foundry, and melted
the coins to make type. Later, when Johann
Gutenberg built his press, he was forced to
use less durable wooden type because he
had no government mint at his disposal.

How did Galileo
measure the rate 
of gravitational
acceleration?

He sang. He wasn’t a good enough
mathematician to invent calculus as Newton
did to solve the same problem at the same
time. But as the child of a family of
professional musicians he knew his rhythm
was perfect. Furthermore, because J.S.
Bach had not yet
standardized
tuning, Galileo’s
string instruments
had moveable frets
made of gut tied
around the neck of
the instrument. He made an oversized
fretboard and rolled a metal ball down the
strings, adjusting the frets until the ball
bounced on the frets to the beat of his
song. From there, he only needed plane
geometry to extrapolate the speed of a
falling ball from that of a rolling one.

Who invented radio?

Nikola Tesla did, said the U.S. Supreme Court
in response to a suit by Tesla ’s heirs.

Unlike the more famous
Marconi, however, this
insane genius Tesla saw
no practical radio use
other than communicating
with his mentors on Mars.
Tesla is best known for

the development of the AC generator, used
by electric companies today.

Who saved classical
Greco-Roman
literature from
oblivion?

The Irish, under the inspiration of Saint
Patrick. As Europe became overwhelmingly
Christian the ancient
literature was largely
dismissed as pagan.
Patrick, a former slave
who wasn’t educated until
adulthood, saw nothing
wrong with reading the ancient tales. As he
Christianized Ireland he did nothing to
discourage the classics or, 
for that matter, belief in fairies and
leprechauns. Irish monks went on to
establish scores of libraries and scriptoria
across Europe as far south as Naples and
as far east as Moscow.

Media SolutionsMedia SolutionsMedia Solutions
O n e  c a l l  f o r  a l l  y o u r  p r i n t i n g  n e e d s !

Sales, Marketing, and
Collateral for the Office

Prepress and Printing
for Book Publishers

Phone Email

703.263.0663 MediaSolutions@aol.com
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Logos

Good logos say something
about the organization, not
just decorate.

They should be identifiable
and legible at smallest sizes.

They should use no more than
two colors, unless “color” says
something about the
organization.

They should reproduce
sharply even if they are
infinitely large.

They should reproduce well as
grayscale or line art.

Pomponio
CONSULTING

Church Building
Design
Decor
Renewal

Capital  Photo Imaging
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Books

After working for a few 
very major publishers, little
O’Donnell is still one of our
favorites. Specializing in
subjects too limited for other
publishers, they preserve
history that might otherwise
be lost.

0731-9-7
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American Military

Headgear Insignia

J. Duncan Campbell

Michael J. O’Donnell

Tall Dogs  
Hellcats

A Navy Photographer’s
Pacific War

Robert Swope, Jr.

Tall Dogs  
Hellcats

A Navy Photographer’s
Pacific War

Robert Swope, Jr.

O’Donnell Publications ISBN 0-9670731-9-7
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Display Ads

When every square inch on
paper substantially increases
cost, many people want to put
too much into too little space.
Still, it’s the designer’s job to
tame the clutter and make the
work stand out from a zillion
others in the same publication. 

We especially like the PDF
format for this purpose,
because it increases the control
we have when we can’t deal
directly with the printer.

These aren’t road statistics! These are the number of those killed 
and injured in forklift related accidents!

• Can you afford to put your living in jeopardy using untrained 
or half-trained operators?

• Do your employees want to risk life and limb every day in a 
workplace made unsafe by untrained operators?

• Did you know as of December 31, 1999 your operator is  required by 
law to be trained and certified before they get into the truck?

Once again Forklift Service offers 
something your business cannot do without—

Complete & Affordable Forklift Operator Training!

Convenient one day hands-on training seminars – at your place or ours – 
guarantees you can run your business more effectively because:

• You are OSHA compliant
• You have provided a safer workplace for your personnel
• You have improved your operators’ efficiency

Call 703-471-5271 for a FREE no risk quote and be safer 
and more efficient tomorrow!

Operator can display certificate awarded upon successful completion of training.

It’s no accident! Forklift Service is #1!

Hundreds Killed!
Thousands Maimed!
Hundreds Killed!

Thousands Maimed!

Le Printemps

A Group Exhibit of French Oil Paintings

Girault, Gondret, & Fournier

Also: Ceramic Tile Artist Carol Keiser

Opening Reception March 13, 2004 2-6 PM

Exhibit continues daily through March 26

Gallery Petalouth is a full-service gallery offering unique custom

framing, original etchings, serigraphs, lithographs, and 

watercolors from around the world, as well as French oils on canvas.

w w w . g a l l e r y p e t a l o u t h . c o m

4653 Duke Street • Alexandria, VA 22304 • 703.823.5954

Le Printemps

Collectable Folk Art
by Sissy Cutchen

4653 Duke Street
Alexandria, VA 22304

703.823.5954

www.gallerypetalouth.com

M-W, F 10-6:30; Th 10-8;
Sat 10-6; Sun 12-5



Magazine Covers

Sometimes this client’s subject
matter is inherently exciting.
Other times, it needs a little
help from Photoshop.



HRMagazine
ON HUMAN RESOURCE MANAGEMENT JUNE1995 /$6.00
HRMagazine
ON HUMAN RESOURCE MANAGEMENT JUNE 1995/$6.00

Magazine Covers

A good artist works equally
well from the vaguest notion
to a tight layout. Unlike many
clients, these people usually
know pretty well what they
want before they call us.
There’s still room for surprise
in the execution, though.

HRMagazine
ON HUMAN RESOURCE MANAGEMENT SEPTEMBER 1994/$6.00
HRMagazine
ON HUMAN RESOURCE MANAGEMENT SEPTEMBER 1994/$6.00

Accounting 
for 

Experience



Package 

A complete graphic identity
from catalog to business card.

The consistent soft feel tells us
what it might be like to go to
this place.

TREATMENT
FOLLOW-UP

What results do you want from your skin care?

Which salon treatments do you have and how often?

Depilation:

o every month o several times a year o once a year

Facial Care:

o every month o several times a year o once a year

Body Care:

o every month o several times a year o once a year

Tanning Bed:

o every month o several times a year o once a year

Where do you like to buy your products?

o salon o perfumery o supermarket

o mail order o pharmacy o department store

What made you decide to visit us:

o advertisement o friend’s recommendation o mailer

o other

Schedule

La Mirage is a full service day spa where
we specialize in personal beauty and
health for both men and women. Our
staff consists of highly qualified and
trained Cosmetologists, Estheticians,
massage therapists and a Nutritionist.

Our services range from hair, makeup,
facials, massages, manicures, pedicures,
waxing, body treatments, reflexology,
and the most popular
Microdermabrasion for damaged skin,
cellulite treatments and tanning
sessions (non UVA rays – the most
popular way to get a beautiful tan
without staying in the sun). We also
are offering a weight loss program
along with exercise classes, such as
Pilate and Yoga.

We have a variety of half or full day
packages to pamper yourself for full
relaxation, whichever best suites your
needs. We also offer packages for Bride
and Groom’s Special Day and expectant
Mother’s. Our full day packages include
a complementary lunch.

At La Mirage Day Spa all you have to
do is sit back and relax. 

Bridal Packages
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La Mirage Day Spa
12120 Sunset Hills Road •

Suite 100
Reston, VA 20190

Voice: 703-871-9500 • Fax:
703-871-9505

www.lamiragedayspa.com
info@lamiragedayspa.com

La Mirage is a full service day spa where we
specialize in personal beauty and health for
both men and women. Our staff consists of
highly qualified and trained
Cosmetologists, Estheticians, massage
therapists and a Nutritionist.

Our services range from hair, makeup,
facials, massages, manicures, pedicures,
waxing, body treatments, reflexology, and
the most popular Microdermabrasion for
damaged skin, cellulite treatments and 
tanning sessions (non UVA rays – the most
popular way to get a beautiful tan without
staying in the sun). We also are offering a
weight loss program along with exercise
classes, such as Pilate and Yoga.

We have a variety of half or full day packages
to pamper yourself for full relaxation,
whichever best suites your needs. We also
offer packages for Bride and Groom’s Special
Day and expectant Mother’s. Our full day
packages include a complementary lunch.

At La Mirage Day Spa all you have to do is
sit back and relax. 

La Mirage Day Spa
12120 Sunset Hills Road • Suite 100

Reston, VA 20190

Voice: 703-871-9500 • Fax: 703-871-
9505

www.lamiragedayspa.com
info@lamiragedayspa.com

Full Service Day Spa and Salon

Day Spa
La Mirage

Full Service Day Spa and Salon

Day Spa

L
a M

irage

E X E R C I S E  C L A S S E S

Yoga $20/class
Pilate $20/class
Aerobic $20/class

(Buy 10 classes and get the 11th free)

S P A  P A C K A G E S

LA MIRAGE DU JOUR $400

LA MIRAGE GRANDE $475
LE PETITE $230

S P E C I A L T Y  P A C K A G E S

BRIDAL BOUQUET $265

GROOM’S DAY $165

FOR THE MOTHER-TO-BE $235

La Mirage Day Spa
12120 Sunset Hills Road • Suite 100

Reston, VA 20190

Voice: 703-871-9500 • Fax: 703-871-9505
www.lamiragedayspa.com

info@lamiragedayspa.com.

S P A  M A N I C U R E S

Citra Spa $35
Essence of Lavender $35
Green Tea $35
Seaweed Spa $35

S P A  P E D I C U R E $40

Citra Spa $55
Seaweed Spa $60
Essence of Lavender $60
Green Tea $60
Manicure & Pedicure $50
Pedicure & Foot Massage $50
Manicure, Pedicure & Foot Massage $60

T A N N I N G
1 Session $35
Buy 10 Sessions get 1 Free

LUMICELL TOUCH CELLULITE
TREATMENT

1 Session $95
5 Sessions $425
10 Sessions $900
15 Sessions $1375

BIO SLIM WEIGHT REDUCTION
PROGRAM

1 Session (3-5 inches) $75
6 Sessions (6-30 inches) $400
12 Sessions (31-50 inches) $850

S e r v i c e s

Day Spa
La Mirage

12120 Sunset Hills Road 
Suite 100
Reston, VA 20190

Voice: 703-871-9500
Fax: 703-871-9505

yourname@lamiragedayspa.com
www.lamiragedayspa.com

Y o u r  N a m e

Day Spa
La Mirage

Name

Address

Personal telephone
Workplace telephone
Birth date
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S Day Spa
La Mirage

Day Spa
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Voice: 703-871-9500  • Fax: 703-871-9505  • www.lamiragedayspa.com  • info@lamiragedayspa.com
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